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Among their many characteristics, entre

19 are risk takers and believe in thems

entrepreneurs are reluctant to give

of a venture occurs, they wil/l gui ck
achievable opportunity.

1 are competitive and strive to earn r
and competitors They compete not o
themselves and firmly believe they <c

T tend to be Il oners and thinkers and a
omeased businesses They will spend
"alone time" thinking out probl ems a
solutions They are always thinking

i are goal oriented and once a goal is
guickly replace it with an even | oft

1 are Mmualstkier s Once a new idea is env
guickly develop a sense of wurgency t
and fruition

f tend to constantly be developing new
of toennl y t heir i ntahlbeilri tnyanyo ifd enaasn caen d
that truly |l imits an entrepreneur"’'s

ABOUT SMALL BUSI NESS
The U.S. Office of Advocacy official

an indepemrdefnitt fousi ness with fewer thar
When attempting to qualify for gover nme
Business Administration furthers that d
requirements by business type The com
wWwWw. sba. gov.

According to the most recent census
interesting statistics about entreprene

f there are nearly 32 million small bu
represents over 99% of al | tot al bus

T 55% of al entrepreneurs say their gr
their own business was the idea of b

T 30% of all small business entreprene
degr ee Only 9% hDaevger eae B anc hbeulsoirne s s .

1T 62% of adults believe entrepreneur sh
with roughly 40% believing it is eas

T 46% of al | smal | businesses started
the ages of 41 and 56.

T 62% of al | smal | business owners wuse
periodic siness chall enges.

T SIlightly over 60% of al | smal | busin
ar e hboansee d .



